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It is unique and ownable – helps us stand out from other organizations .

Flexible – variations will help the Brand/marque remain consistent, yet allow versions for use

as situations dictate.

Human and Stylized yet clear

What it means to us:

“Helping”

Reaching out

Touching the heart

A “pledge” to our constituents

Multi-faceted organization: research, patient care and advocacy
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It is preferred that the red or black logo be reproduced on a compatible background color.

It is acceptable to reverse the logo on only a red or black background. In all other cases, it 

is necessary to utilize a white box with radius corners around the red logo to separate it 

from the background color. There are three versions of the chapter logos as shown below.

All chapter logos are available on The ALS Association Intranet. The BC version is to only

be used for business cards only.
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To protect the health of our Brand, here are the guidelines when The ALS Association 

logo is set to appear with a partner logo.
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